Daum Communications CRM Alg| &3

Daum AH| A Al =3 m

2007. 3. 14.




O

=)
—_

AL

%

0| K}

i

rﬂk
oll
T
0=
_O'L
r|r
o
m
pars
o
| A
T
| >
o

A
T

o
ﬂJ

=l = o = A~ —
o€ st= AOo| BHEFRE 7HHE = U712
Mﬁgé?é“ C%mmunigati_on... ACAI\éegEit?seerrnntht"'
ommunication... \
Sgnghh Ml\ﬁgcl;ﬁa Cemmunication... Advertisement- -
ashen ommunication...  Advertisement--
Search..
Online Market Place...
Long-Tail 7 08I|Ine Market Place
T nline M .
LEQ%I—?—QH' ) Online Market P?ace...
Lorig-Tail...
Web2.0... Blog...
Web?2.0.. Blog
Web2.0... Community... Blog
Web2.0... Community... ‘Blog

Community...
Community...



Go Back to Basic!!!




= =& 9| Platform.

0

LI b

ot

=]

A0
=
=
S
=
Ok
U M
m
m
OFJ
M
=

7Hele| 2ol

L=}
-—

DaumO| Mi&sot= U

Daumo| 7}X| 12
Daum



http://www.daum.net/
http://www.daum.net/
http://search.daum.net/
http://search.daum.net/
http://www.daum.net/
http://www.daum.net/
http://mail.daum.net/hanmail/Index.daum?&_top_hm=t_hmimg
http://mail.daum.net/hanmail/Index.daum?&_top_hm=t_hmimg

7Hele| 2fo|= AE}

O]

2= o

o
= L

DaumnE AISTI0|X|2 - chEEut x|

o

ETHY

EL

Al REILIHS DRIy EH27

EHeHESE
[T ID=ig
=09

eI
0mIC!
HIZHE
M7 ID-bHHE S
Ao ojojuiAchE M S|

wHin 7

BHHOY 10MA
SHE Y2C
DSLA AHEE
23 glcH

sd=E

DaumS 2] 24 KE

ok ACIES 2SI
LB &EItsHE80

o= EEAT
B 60| 24
TNUZ SYEH~

8l —SgT?
394 0SS0 SR

[
[ Rt

BMIYAS | TOIHS SEN0 | X0 TBkg | 2YF FE

7= =20 @ Yy AL A LW o

HOZE RN BT

Dcn= S8l
chhio] Afgto] BFS et

HETII AET

RS, A A2-A ZBIHIE_A2NN0 He) 2
'B0I2X &2 0t Bl ARE YRS RS "By =4’

"HESHEG 0I1YE D" (HEO0E 2441208 a0
XzE HY MRS E2 § HEHD 200212 2%
S0, D2 'HINE 2O PHEN ZEL B
AEEG ST S HETVLCOD' I 88
[Pra] IR0 | HHEE A0, 58 254 MOE
S a2y | = E-ST

HEM |HERIA X3 BZRE

J 04 W ifite Day Special & A

folEE UCC

BlAbS D TS F)R| 0|7 B
i H kP HE AlgHE

E@H masis 0F3) 20 CI0IHED
Fan O =S R B2 AT
CHEHIME0| ¥5s OHEE ANE'Y
&0isle 227 018 gHS 0 OFaIC

2 o 2! &,

- GHEO) DRMOF S B 2 A
HIAHA JEE RSB QS| TE X7

E— T

=
uE
=M

=]
21

d&ishap...

LA

guiEepe

N0 2]
Alo|a =5

P

EEIIEH
FRoE

[ = Ly
To

H LA A=
208 SO0 eSu8!

=

X&=

ONKeT

=4

SERYS

4Bl
2
\—/

HEE2P
HHEA~RN

wYLEe
Hyety

um'mml
PR AN
vlzle AlY

Lo SUPEN
MARIO BROSY




25,000,000

28, 000,000

Daum?<&| Eclj=l,

27,000,000

26, 000,000

Daum?e| 21°l Egj=l,

24,000,000

23,000,000 +— Daum
—=— NA}
—a— NA}

22,000,000

oct-05 Now-05 Dec-05 Jan-06 Feb-06 Mar-06 Apr-06 Ray-06 Jun-06 Jul-06 Aug-06 Sep-06

25,000,000 |

20,000,000 |

15,000,000 |

10,000,000 |

5,000,000

% 22t J1E UV =Xl € Log-in =Xl
Korean Click. 2006. 10 J|&.




Analysis

Daum®l XAl

- A JAIE E
- Hel, A2 A

Business

IZIEl =] Daume| OHAIE &

= sl 224 7tx| SZ.




Daum<&| CRM A}z

Daum Service
- Search




Daum Service - Search
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Daum Service - Cafe
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Daum Service - Cafe
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Daum Service - Cafe
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Daum Service - Cafe
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Daum business, e-marketing TMP
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1. 7 2171?” (Log-in Based)

identity is the (feeling of) identity of a group or culture, or of an
individual as far as she/he is influenced by her/his belonging to a
group or culture. Common habits, characteristics, ideas may be
clear markers of a shared cultural identity, but essentially it is
determined by difference: we feel we belong to a group, and a
group defines itself as a group, by noticing and highlighting
differences with other groups and cultures
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2. EbZl Ef 0| = E = =7}7" (Traffic)

A scale is either a device used for measurement of weights, or a
series of ratios against which different measurements can be
compared. The latter need not always be a linear ratio, and is

often logarithmic.
A draughtsman's scale is a ruler—like device, often with a

triangular cross—section, that permits him to represent items in
the same relative dimensions.
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Zhotd Zdol7}1?” (Behavioral)

The behavior of people (and other organisms or even
mechanisms) falls within a ranae with some behavior being
common, some unusual, some acceptable, and some outside
acceptable [imits. The acceptablity of behavior is evaluated
relative to social norms and regulated by various means of
social control. For behavior of people see human behavior.
Animal behaviour is studied in comparative psychology,
ethology, behavioural ecology and sociobiology.
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1. Campaign Overview TMP-%{ 2% 2
~MZX = TMP
Client: &4t "'HeaXd&’

Objective:
- NMZ& TVCE =&t brand awareness &HH
()]

- HN32 5 PSS

g &
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Execution Period: 2006.09.04 ~ 2006.10.01
Budget: 50,000,000 KRW

Campaign Target: Target behaviorE &St targeting
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— Café &2 At
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2. Campaign Process
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3. TMP(target behavior)
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4. TMP Process
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5. Campaign Result TMP-%{ 2% 2

0%
o

EtXE VOD i =1 vs TMP VOD BiL = 1t

O

S22 X0l2 Clof == &0|
2 TMPOIlA 8t Ol &f

ore targetOl 2 5 9AE JH(TMPHE=E 918) &
ot 3.8H4 & O|E 20| XI8 AXl ‘play & click’2| HI=

HOA HA TMPE E&t ‘play & click” HI20| 372292 HQlE}
SHOIQUE Aoz HItE.

M XIHE sizeE H2ot]) S CreativeE

O Q= 0jo A

g elEr2E VOD Hi & X TMP VOD bHU

100,000,000 & Z1d 50,000,000 #

103,356,880 Impression 13,437,830

1,278,424 Play & click 1,347,820

1.24% PTR* 10.03%

78 & Cost per Play & Click 37 &

PTRY = (Play+Click)/Imps X 100
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1. Campaign Overview
DA 2T TMP
Client: D&Y 2

Objective:
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Execution Period: 2006.05.08 ~ 2006.05.21
Budget: 10,000,000 KRW

Campaign Target: Target behaviorE
Real time TMP» &2 &: d st JIREE %
TMP EHMESZ HHEE2 19~40AM, HES 2
e = 92 (44 HE =(0|X249) &2 Xt
9|O_|C D—I/\H A}%X}
JtH 22Xt
d&shop 2=/ 0 Xt
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2. Campaign Process TMP-D A3 2| 7}
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4-1. TMP Process
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4-2. Real time TMP Process

» Real time TMP &I&H
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