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PRM Patient Relationship Management
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oftware as a Service Model

INITIAL INVESTMENT  CLIENT ROI

Quicker ROI
N\

Quicker Time-to-Value
Faster Deployment
Lower Initial Cash Outlay

V"\
N\
Cost Savings

Added Value
_>

Traditional Software License Model

Product Upgrade &
Maintenance

VALUE

Upfront License Fee
Implementation & Integration
IT Personnel & Support
Hardware & Capital Expenses
System Training

COST

INITIAL INVESTMENT  CLIENT ROI




.

The Known

? Software
Implementation & Integration
Support and IT personnel
Hardware
Training

The Unknown Risk
Length and rate of implementation
Delayed time (OIHE &=0l= A 80l SR)
High deployment risk
User acceptance and adoption
Ongoing maintenance & upgrades
Full application lifecycle operation
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See all 35
Product Categories

amazoncom

faur
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Jewelry | Watches | Engagement | Wedding & Anniversary | Gifts

Zioh e n) Jewelry B WWatches Go

This itarn iz not eligible for Amazon Prime, but cuer a million other itermns J

Seiko Men's Kinetic Watch #5KA235
Other products by Seiko
i

[2 customer reviews]) More about this produck

List Price: §475-08
Price: $163.00
You Save: £312.00 (66%)

Availability: In Stock, Ships from and sold by WatchZone,

3 used & new available from $159.00

See larger irmage and other views

Product Specifications

Watch Information
Model number: SHAZSS
Hardla:z
push-button-clasp
stainless-steel

Crystal rmatarial:
Clasp:

Case material:
Band material: stainless-steel
Band length:

Cial color:

mens-standard
blue

Movement: Kinetic-quartz

Calendar: date
Wiater resistant depth: 220 feet

ME NN NSNS ENNENENSGEEANNNEENEEAEEEEENEEE

LR LR "aEwany

L Tuag,
e,

what do customers ultimately buy after viewing this item?

PLAd
."".é"'mhuﬂheamr%a.tpﬁd.w wthlie A9 wamummnuE=n®

Seiko Men's Kinetic Watch #5SKA235 ¥
i £163.00

25% buy
Seiko Men's Arctura Kinetic Watch #5KaA201  Frosny
J £195.00
=H] 10%0 buy
" Seiko Men's Alarm Chronograph Coutura Watch #5MA341 70
= £128.00
= 10%o buy
‘ Seiko Men's Alarm Chronograph Titanium Watch #SMA139  Fnini
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CRM Road Map
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